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About Faculty of Management

The Faculty of Management at Rajarshi Janak University stands as a beacon of academic

excellence and professional development in the field of business and management education.

Known for its innovative curriculum, distinguished faculty, and a commitment to fostering
leadership and entreprencurial skills, the Faculty of Management offers a dynamic learning

cnvironment that prepares students to navigate and excel in the global business landscape. The

faculty’s diverse range of programs, from undergraduate to postgraduate levels, is designed to
meet the evolving needs of the industry and society, ensuring that graduates are not only

proficient in theoretical knowledge but also adept at practical applications. The curriculum of
each program is designed around an integrated and interdisciplinary model that merges teaching,

practice and research. With a strong emphasis on research, experiential learning, and industry

collaboration, the Faculty of Management at Rajarshi Janak University equips students with the

critical thinking, problem-solving, and strategic decision-making skills essential for success in

today’s competitive market. Currently, the Faculty of Management offers four years, eight

semesters Bachelor in Business Administration (BBA) and four years, eight semesters Bachelor

in Digital Business Management (BDBM) at undergraduate level and two years, four semesters

Master in Business Administration (MBA) at the graduate level.

The Master of Business Administration (MBA) Program

The Master of Business Administration (MBA) program at the Faculty of Management, Rajarshi

Janak University is a two-year program with four semesters of six months each, 60 credit hours

comprehensive master degree program. It is designed to equip students with advanced

managerial, analytical, and leadership skills. It provides an in-depth understanding of various

business functions, making it an ideal choice for individuals aiming to thrive in managerial roles,

entreprencurial ventures, or leadership positions in diverse industries. It aims to develop well-"
rounded leaders who can navigate the complexities of the corporate landscape with confidence

and expertise. The program's focus is developing managerial and entrepreneurial capabilities of
students through the curricular and co-curricular activities.

Program Objectives

The MBA of RJU is a career oriented academic program. The primary aim of this program is to
provide postgraduate level knowledge, understanding, and skills that prepare students for their
career in business and management. The MBA program is designed for early career professionals
seeking to ecither extend their knowledge and capabilities into managerial roles, or to change
careers into a new field of business. The specific objectives of the program are as follows:



Inculcate knowledge, skill, and attitude in students so that they become scientifically
approached, result oriented, and socially responsive management professionals,

To provide student-centered leaming environment where students acquire modern
management skills, enhance their managerial capabilities, and adopt success-oriented,
carcer focused attitudes.

To develop professional managers who can effectively lead an organization in a highly
dynamic and competitive global business environment.

Develop entreprencurs capable of evaluating risks and taking challenges in the emerging
global business environment.

Key Features of the MBA Program

It is a two-year, 60 credit hours master degree program in management in line with the

international standards of master degree programs in business and management.

The MBA program consists of foundation courses, analytical tool courses, core and

functional area courses, integrative courses, concentration and elective courses.

The program also includes two thematic graduate seminars and three workshops.

Students also undertake Internship Project during the third semester.

Graduates from all disciplines are eligible to join the program.

The program will use a range of pedagogical inputs that includes on-campus learning -
through classroom discussions, presentations, group work, case analysis and guest

lecture series, and off campus learning through project work and internship.

Career Opportunities
Graduates of the MBA program at Rajarshi Janak University have diverse career prospects,
including:

Corporate Roles: Business Analyst, Marketing and Sales Manager, Financial Manager,
Human Resource Manager.

Entrepreneurship: Start and manage successful ventures.

Consulting: Work as a management consultant for leading firms.

Public Sector: Leadership roles in government or nonprofit organizations.

Eligibility Condition for Admission
Students applying for admission to the MBA program must have

Minimum Bachelor’s Degree with a minimum of CGPA scores of 2 or 45 percentage
from any university recognized by Rajarshi Janak University.

Score of 40 percent or above in Rajarshi Janak University Central Management
Admission Test (RJU-CMAT)




Admission Criteria

Ehgible applicants are required to appear in the entrance test commonly known as Rajarshi Janak
Umversity Central Management Admission Test (RIU-CMAT) conducted by the Faculty of
Management. There shall be altogether one hundred (100) objective questions in the RJU-CMAT
with a total weight of 100 marks.

Arca Number of objective questions | Marks
Verbal ability 25 25
Quantitative ability 25 25

. | Logical reasoning 25 25
General Awareness 25 25

The selection for admission is based on the score of the entrance examination. However,
campuses may use personal interview and/or group discussion for final selection.

Program Duration
The Master of Business Administration (MBA) program is structured with specific
timeframes as follows:

o Normal Duration: The program is designed to be completed within 2 years,
comprising 4 semesters.

o Maximum Duration: The student must complete all the course requirements within six
years from date of initial enrollment in the MBA program.

Teaching Pedagogy
The teaching pedagogy for the Master in Business Administration program is designed to create
an engaging and dynamic learning environment. The methods employed include a variety of
instructional techniques to cater to different learning styles and to provide a comprehensive
understanding of the course material. The multifaceted approach ensures that students not only-
gain theoretical knowledge but also develop practical skills and competencies required for a
successful career in business management. The teaching faculty will select the appropriate
pedagogy based on the specific requirements of each course. The concerned faculty must
develop a detailed course implementation plan at the beginning of each semester and also
recommend the basic text and other suggested readings/reference materials for effective teaching
and learning of the course modules. The key components of the teaching pedagogy include:
e Class Lectures: Structured lectures to introduce and explain fundamental concepts,
theories, and frameworks.
o Group Discussions: Interactive sessions where students engage in discussions to explore
different perspectives and deepen their understanding of topics.
e Seminars: In-depth sessions focusing on specific subjects where students can present and

discuss their insights. ,‘)\ Q,\%\



*  Case Studies: Analysis of real-world business scenarios to apply theoretical knowledge
and develop problem-solving skills.

* Guest Lectures: Sessions with industry experts to provide practical insights and
contemporary knowledge from the field.

* Role Play: Simulated business situations where students assume roles to practice
decision-making and leadership skills,

* Research Work: Encouragement of independent rescarch to foster critical thinking and
deepen knowledge in specific areas.

» Project Work: Hands-on projects to apply concepts in practical settings, often involving
collaboration and real-world applications.

o Assignments: Regular assignments to reinforce learning and assess comprehension of
course material.

Seminar and Practicum
Seminar and Practicum may conduct in accordance to guidelines issued by Dean Office, Faculty
of Management and evaluation criteria strictly follow as per direction mentioned in guidelines.

Attachment (Internship) Program

The attachment program provides students with an opportunity to gain real-life experience by
working in a business organization for a period of eight to ten weeks. Students shall be required
to present the Attachment Project Report (APR) in the prescribed format. Evaluation of the
internship shall be based on the confidential report by the organization, project report and
presentation of the report. The evaluation of the APR shall be based on confidential report of the
host organization (40 percent) and project report (40 percent) & presentation of the APR (20
percent). The APR will be evaluated by internal examiner appointed by the concemed college
and external examiner appointed by the Dean. The internship carries a weight equivalent to 3
credit hours.

Evaluation System )
The academic performance of students in the Master of Business Administration (MBA) program
is assessed through a comprehensive evaluation system comprising two distinct phases:

1. Internal (ongoing) Evaluation: The internal evaluation shall carry 50 percent weightage of
the final grade awarded for the course. The faculty, who teaches the course, shall conduct
the Internal Assessment. The faculty shall be accountable for transparency and reliability of
the entire evaluation of the student in the concemned course. The internal assessment of the
students shall be as per the criteria given below: :

Criterion Weightage Marks
Attendance 10% 5 marks
Presentation 20 % 10 marks
Group discussion / Class participation 30 % 15 marks
Class test and term paper 40 % 20 marks
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2. External (end of the semester) IC\"nlunllum\Munugc(l by the Office of the Dean, FOM,

this phase consists of scmcalu-w\d examinations. The external evaluation shall carry 50
percent weightage of the final grade awarded for the course. There will be an end semester
examination for three hours duration in a 2 etedit hour course and four hours duration in a 3
credit hours course,
Independent Passing: Students must pass both internal and external evaluations separately to
suceeed in the course,
Final Grade: Based on the aggregate of marks obtained through internal assessment and extemnal
assessment, each student is awarded a final letter grade at the end of the semester, in cach course.
Not Qualified (NQ) Status: Students who do not meet the minimum requirements for internal
evaluations will receive a NOT QUALIFIED (NQ) status. Those with an NQ status will be
disqualified from taking the semester-end examination for that course.

Grading System
Rajarshi Janak University follows a letter grade system. The performance of a student is
cvaluated in terms of the following two indices:
o The semester grade point average (SGPA) which is the grade point average for the
semester and is given by:
SGPA = Total honor points earned in a semester / total number of credit hours taken in
a semester. '
e The cumulative grade point average (CGPA) which is the grade point average for all
completed semester and is given by:
CGPA = Cumulative total honor points carned/ cumulative total number of credit
hours taken.
The letter grades awarded to students will be as follows:

Lettee | Cumulative Grade Marks Obtained in Divisioﬁs Fila
Grade | Point Average (CGPA) Percent

A+ 4.00 90 - 100 Distinction

A 3.70-3.99 80-89.9 Very Good

B+ 3.30-3.69 70-79.9 First Division

B 3.00-3.29 60 - 69.9 Second Division

C 2.70-2.99 50-59.9 Pass in Individual Subject
F Below 2.70 Below 50 Fail

In order to pass the semester examination the student must secure a minimum of grade ‘B’ or the
Cumulative Grade Point Average (CGPA) of 3.00.
Make Up / Retake Exam

Make-up / Retake examination shall be conducted as per the semester guidelines.




Attendance
Students are required to attend regularly all theory and practical classes, assignments, study
tours, ficld trips, seminars, and presentations as required by the course. A student is required to
attend at least 75 percent of such activities in order to qualify for the semester examination.
Eligibility for Award of the MBA Degree
The MBA program extends over four semesters (two academic years). The MBA degree is
awarded upon the successful completion of all the following requirements specified by the
curriculum.
» Satisfactorily completing all the course requirements.
»  Successfully completing the courses and projects as per the curriculum and obtaining an
aggregate of 3 CGPA.
*  Completion of courses for the fulfillment of the requirements of the MBA program must
occur within six years from the time of registration.
Curricular Structure
The MBA program is split into four semesters. The courses comprise 60 credit hours, made up of
foundation courses, core courses, elective courses, specialization courses, attachment assignment .

(Internship) and thesis. The program is designed in such a manner that the skills of the students
can be developed in a gradual manner. The MBA students are required to complete 60 credit

hours courses.

Semester-I

Code Subject Credit Hours
MBA 511 Managerial Communication & Critical Thinking 2
MBA 512 Statistics for Business Decisions 3
MBA 513 Economics for managers 2
MBA 514 Marketing for managers 2
MBA 515 Managing Human Resources 2
MBA 516 Financial Accounting and reporting 2
MBA 517 Communication Skills Practicum 1
MBA 518 Digital Marketing Practicum 1

Total Credit Hours 15
Semester-11 .

Code Subject Credit Hours
MBA 521 Organizational Behaviour )
MBA 522 Contemporary Management Concepts 2
MBA 523 Managerial Accounting 3
MBA 524 Financial Management 2
MBA 525 International Business 2
MBA 526 Management Information System 2
MBA 527 Seminar on Emerging Issues in Management ]
MBA 528 Fintech Practicum ]

Total Credit Hours 15
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~ Semester-111

| .

. Code | Subject Credit Hours
| MBA S31 Business Environment and Strategic Management 2
| MBA 532 Operation Management \ 2
| MBA §33 Business and Corporate Laws .. ° - 2
MBA 534 Entreprencurship 2
I Specialization | 2
i . Elective | 2
MBA 591 Attachment (Intemnship) 3
Total Credit Hours 15
Semester-1V
Code Subject Credit Hours
MBA 541 Business Research Methods 2
MBA 542 Business Ethics and Corporate Responsibility 2
Specialization 11 p)
Specialization IlI 2
Elective II ‘ 2
MBA 543 Seminar in Specialization Area (By College) )
MBA 592 Graduate Research Project (Dissertation) 3
Total Credit Hours 15
Sum of Total Credit Hours 60
Elective Courses
Elective I ( Any one Course)
Code . Subject Credit Hours
MBAE 551 Project Management 2
MBAE 552 Agri-business Management 2
MBAE 553 Business Tax planning 2
MBAE 554 Management of cooperatives 2
Elective II (Any one Course)
Code Subject Credit Hours
MBAE 561 Commercial Bank Management 2
MBAE 562 Insurance and Risk Management 2
MBAE 563 Real Estate Management 2
MBAE 564 Tourism and Hospitality Management 2
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Marketing

Course code
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[ Credit Hours

Third Semester

| Specialization Marketing

g { \ v'rt

MBAM 571 Consumer Behavior "M 2
MBAM 572 Advertising and Sales Promotion 2
Fourth Semester

MBAM 581 Service Marketing 2

MBAM 582 Digital and Social Media Marketing 2
MBAM 583 Customer Relationship Management 2
MBAM 584 Applied Marketing Research 2
Finance

Course code | Specialization Finance | Credit Hours
Third Semester

MBAF 571 Investment Analysis

MBAF 572 Corporate Financing Decisions

Fourth Semester

MBAF 581 Financial Institutions and Markets 2

MBAF 582 Financial Derivatives, Futures and Options 2

MBAF 583 Capital Markets and Behavioral Finance 2

MBAF 584 International financial Management o)
Accounting

Course code | Specialization Accounting I Credit Hours
Third Semester

MBAA 571 Advanced Cost Management 2

MBAAS72 Specialized Accounting 2
Fourth Semester

MBAA 581 Advanced Management Accounting 2

MBAA 582 Auditing and Assurance 2

MBAA 583 Accounting Information Systems (AIS) and 2

Analytics
MBAAS84 Management Control System 2
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